The Ultimate Guide to Google Ads for Events:
Attract Crowds and Dominate Your Industry

by Michélle Venter, Bold Online Marketing, Google Whisperer

Here's how to use the four creativity-boosting competencies:

Are you tired of 1

crickets chirping at — : : o ——
your events? Do you * Defining your ideal attendee: Consider demographics, interests, pain points, and
online behavior.

Iong for the days of + Creating buyer personas: Develop detailed profiles of your ideal attendees to
packed rooms and inform your targeting and messaging.

overflowing + Conducting keyword research: Uncover the keywords your audience uses to
registration forms? search for events like yours.
Fear not, event 2

organizer! Google + The anatomy of a high-performing ad: Understand the key elements that grab
Ads can be your attention and drive clicks.
secret weapon to « Writing powerful headlines: Craft headlines that are clear, concise, and relevant to

. . your audience's search intent.
ditfacting the I’Ight + Creating compelling descriptions: Highlight the unique value proposition of your
audience and turning ’

event and showcase its benefits.

your event into a * Using calls to action that convert: Tell your audience exactly what you want them
roaring success. to do next.
: 3
By foIIqwmg the . « Structure your landing page for clarity: Guide visitors through the registration
strategies outlined in process with ease.
this guide, you can . Highli.ght.the event's benefits: Clearly communicate what attendees will gain from
Ieverage L power 33”'°;pat'”g-_ Is: Include high lity i d videos that capture th
+ Use strong visuals: Include high-quality images and videos that capture the
of GOOgle A.dS to event's essence.
attr?Ct the ”ght « Craft compelling calls to action: Make it easy for visitors to register with clear and
audience and make prominent CTAs.
your next event a 4
resoundmg ELCE + Setting campaign goals and budgets: Determine what you want to achieve and
how much you're willing to spend.
Remember, Google + Choosing the right campaign type: Select the campaign type that best aligns with
Ads is jUSt one piece your goals (e.g., search, display, remarketing).
of the puzzle - Setting up targeting options: Refine your audience reach using demographics,
C bi X ° h interests, keywords, and more.
om m_e It wit + Bidding strategies for success: Understand different bidding strategies and

com pelllng content, choose the one that optimizes your budget.
strategic marketing,
and an exceptional 5 . : . : . .

. * Pre-show hype strategies: Generate buzz with social media campaigns, email
event exp.erlence to marketing, and teaser ads.
trUIY dominate your * The power of remarketing: Reconnect with past attendees and remind them of the
industry' value your event offers.

* Creating effective remarketing campaigns: Target past attendees with
personalized messages and special offers.
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